


HEY

HI, 'M ALA AND I'M A PHOTOGRAPHER

For over 8 years now, | have specialized in
commercial photography, with a particular
focus on working with brands.

My experience extends beyond the role
of photographer - also as a photo shoot
producer. | have organized numerous
shooting days for various brands, during
which, together with my trusted team, we
created both photos and video materials
showcasing our clients' products.

If you are at the beginning of your career

in product photography or want to develop
in this direction, and dream of participating in
commercial productions, | would like to share
my knowledge with you. | will pass on proven
solutions and valuable tips from my
experience so far, which can help you grow
or bring you closer to working in this
industry.

| hope that this material, as well as my other
products, workshops and consultation, will
be useful to you!

| would also love to learn something about you, what you do and what you would like to
learn - write to me something about yourself, on Instagram or TikTok @alicccja and let's
stay in touch!
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AKOPERSKA

1. Authenticity and naturalness / UGC / Inclusivity
2.Al [ Al - Artificial Intelligence / also in post-production
3.Flash photography
4.Digital cameras, "handbag” digital cameras
5.Photographic storytelling
6.Minimalism and simplicity VS. dynamic compositions
/.Macro details and close-up shots
8.Contrast / deep blacks
9.Mobile photography
10.Retro editing and analog cameras
11.Creativity, unconventional solutions
12.Food photography

13.Still life
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TRENDS

AUTHENTICITY AND INCLUSIVITY

Moving away from excessive editing
Preserving natural product textures
Avoiding excessive retouching of facial imperfections

Transparency in presentation
Settings reflecting everyday usage conditions
Avoiding unrealistic lighting effects

Authentic emotions
Inclusivity

behmd-the-sceneSUGC Showcasing people behind the brand

, Seasonality and timeliness
Real user stories

Personalization

The trend of authenticity and naturalness in photography now represents a significant shift
away from overly idealized and processed images, towards more realistic and honest
representations. Photographers and brands focus on showing products in their true light,
minimizing retouching and digital manipulation to preserve natural textures and minor
Imperfections. The use of natural lighting has become crucial, as well as presenting
products in everyday usage contexts, which allows consumers to better imagine how a
given item will function in their lives. Transparency in product presentation is becoming
more common, as is showing BTS of the production process or photo shoots (BTS = Behind
the scenes). This is manifested through capturing authentic reactions and interactions with
the product, often using user-generated content (UGC = User Generated Content).
Minimalist styling and focus on product functionality. This trend reflects consumers'
growing desire for transparency and honesty from brands, leading to the building of
deeper, more authentic relationships between products and their recipients. How does this
relate to the growing popularity of utilizing the possibilities that Al is beginning to offer us?
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TRENDS

ARTIFICIAL INTELLIGENCE

Al in post-production

Generating backgrounds and composition elements

Automation of editing processes

New creative possibilities

Generating moodboards for production

Al is revolutionizing the post-production process in product photography, introducing
new levels of efficiency and creativity. (This efficiency and time-saving, streamlining

of processes, was groundbreaking for me). Automation of editing processes accelerates
tasks like color correction, retouching, or generating missing elements. Simultaneously,
generating backgrounds and composition elements using Al opens up new creative
possibilities. We can now modify existing product settings without physically changing
them, add or remove elements from the image, and even create entirely new compositions.
This technology enables the creation of visually consistent campaigns on a large scale.

As these tools become more sophisticated, the boundary between reality and digital
creation becomes increasingly fluid, opening new horizons for innovative product
presentation. The growing trend of naturalness in product photography might seem
contradictory to the advanced use of Al in post-production. Paradoxically, Al can be used
to intelligently remove unwanted background elements while preserving natural lighting
and textures. In this way, Al technology becomes a tool supporting the naturalness trend,
maintaining credibility without crossing the line of excessive retouching. (However, where
is this line drawn?). More concerning is the amount of emerging tools generating entire
ohotographs from scratch, which in my opinion, still isn't a threat to the future of

ohotography, as the lasting need for authenticity will remain among consumers.
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I'VE USED Al TO PRODUCE A MOODBOARD FOR A PRODUCT SHOOT VIDEO
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https://vm.tiktok.com/ZNecASN4u/

TRENDS
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TRENDS

FLASH PHOTOGRAPHY

Flash photography is characterized by the deliberate use of harsh, direct flash lighting,
which creates a raw and contrasting effect. This trend moves away from the subtlety

of natural lighting towards a more dramatic, "unpolished" look in photos. Experiments with
strong flash emphasize textures, bring out details, and create an intriguing play of light
and shadow. This aesthetic, once associated with amateur party photos, is now gaining
recognition in fashion, portraiture, and street photography, offering a fresh approach.

A new version of this trend is currently emerging through the use of flash during daylight,
directly on the subject, in the strongest sunlight, creating characteristically illuminated skin
and a surrealistic effect of contrast between natural shadows and artificially lit areas.

This effect breaks traditional exposure rules, creating dynamic, often hyperrealistic
compositions that catch the eye with their unusual aesthetics. This trend is particularly
popular in fashion and lifestyle photography, where it helps to bring out clothing textures,
emphasize makeup, and create a sense of extraordinariness in everyday settings.

DAY - FLASH PHOTOGRAPHY TUTORIAL VIDEO

DIGITAL CAMERAS

The trend of "handbag" digital cameras, also known as point-and-shoot cameras,

IS experiencing an unexpected revival. These compact devices are valued for their ease

of use, small size, and characteristic photo aesthetics. "Digital compacts" offer a unique
combination of nostalgia and authenticity. Their technical limitations, such as lower
resolution or less advanced autofocus systems, paradoxically become advantages, creating
photos with a specific, often grainy or slightly blurred character. This trend reflects (again)
a move away from perfectly retouched images - in favor of more spontaneous, "real" shots
that capture the spirit of the moment without excessive focus on technical perfection.

a
L MY SETTINGS FOR CANON G7X FLASH PHOTOGRAPHY VIDEO
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https://vm.tiktok.com/ZNecAk9GX/

TRENDS

PHOTOGRAPHIC STORYTELLING

We go beyond single, impressive shots, focusing on creating coherent visual narratives
that engage viewers on a deeper, emotional level. Photographers experiment with series

of photos, images to tell complex stories, address important social issues, or present brand

campaigns. This is becoming an increasingly powerful tool to keep viewers engaged
for longer. It's also a focus on consistent brand communication, where photos harmonize

with each other - making them more likely to stick in consumers' minds. This trend is also

J

visible in social media, where carousel posts are growing in popularity.

Example of a campaign for Surour jewelry brand, where consistency was played by the color palette,
lighting, "café" motifs, which were imitated by selected props such as fabric, spoons, small plates,
coffee.

MINIMALISM / SIMPLICITY

The ultra-minimalism trend offers a fresh perspective in a world saturated with visual

stimuli. Photographers are turning to compositions based on clean lines, uniform
backgrounds, and carefully selected elements. This aesthetic emphasizes "less is more,"
where a single object or geometric pattern becomes the main subject of the frame. | notic
this especially strongly in advertising photography.
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TRENDS

DYNAMIC COMPOSITIONS

In parallel with minimalism, in photography we observe a growing interest in dynamic
compositions that introduce an element of movement and energy into static images.
Unusual angles, diagonal lines, and asymmetrical arrangements are used to create

a sense of tension and flow within the frame. Long exposures or intentional blur are used
to capture the impression of movement and dynamics.

J

motion blur & close up

CLOSE-UP SHOTS / MACRO DETAILS

Macro photography and "close-up" shots offer a different perspective on a world invisible
to the naked eye. This trend focuses on revealing intriguing details, textures, and structures
that often escape our daily attention. We can create extreme close-ups using macro lenses
and appropriate lighting techniques. We'll emphasize quality and details. This trend not only
provides high aesthetics but also stimulates curiosity, encouraging viewers to take a closer
look at objects in the realm of product photography.

.

L e TEST OF MACRO LENS ATTACHMENT / LENS FOR SMARTPHONES: VIDEO

note: when choosing a lens for "close up" photography, look for ones with a 100mm focal length
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https://vm.tiktok.com/ZNecS3t32/

TRENDS

HIGH CONTRAST
/ DEEP BLACKS

The trend of using high contrast and deep blacks
in photography creates intriguing and striking
visual effects. These are images with a dramatic
and often surrealistic character. Deep, velvety
blacks serve as a strong background for bright
elements of the composition, creating dynamic
visual tension. Recently, | most often observe this
solution in product photography, however, this
won't be an appropriate solution for every product

or brand.

MOBILE PHOTOGRAPHY

ne of the most intriguing trends is the growing acceptance and celebration of
"Imperfections” characteristic of smartphone photos. For several years, we have also been
observing a move away from using filters or appearance-enhancing apps. This is another
trend emphasizing authenticity and spontaneity. We're moving more towards intelligent
editing; in the latest phone models, we'll find Al features that allow us to remove unwanted
elements, for example, from the background.

+ An interesting phenomenon is also the growing symbiosis between mobile
and traditional photography, with photographers increasingly incorporating
smartphones into their arsenal, using their capabilities in specific situations,

or indeed using the aforementioned digital cameras as an "in-between" solution.

\

DUPES FOR THE VIRAL CANON G7X, LIST: VIDEO
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https://www.instagram.com/reel/DAgKnBxIFws/?igsh=MWtpenBwMDN1bTc5Yw==

TRENDS

RETRO EDITING / ANALOG CAMERAS

Retro editing and the "comeback" of analog photography provide a striking contrast to
dominant digital perfection, offering a unique approach to image creation. The
characteristic aesthetics of grain, imperfect, often random effects, warm tones, and soft
contrasts define this style, evoking authenticity. Working with an analog camera requires
more time and involvement, which translates into deeper consideration of each frame and
greater attachment to the final result. Simultaneously, in the digital world, filters and post-
production techniques mimicking analog effects enjoy immense popularity, allowing for
quick achievement of similar effects (without the work input required with an analog
camera). Subtle imperfections characteristic of film are deliberately introduced into
contemporary digital photos, creating an atmosphere of timelessness.

MY RECOMMENDED APPS: \

Nebi film Tezza Dazz cam Hypic
retro grain film shop analog presets Al / presets/
presets retro effects grain effects

EFFECTS WITH A POINT & SHOOT ANALOG CAMERA:
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TRENDY

CREATIVITY, UNCONVENTIONAL SOLUTIONS

Creativity and unconventional solutions are becoming key to standing out.

We're looking for new ways to interpret reality, using effects such as: multiple exposure,
Intentional overexposure, or creative use of reflections and optical distortions. Artists
experiment with unusual materials, creating their own filters or physically manipulating
negatives and prints. In the digital era, innovative use of Al and advanced editing
techniques allows for combining elements from different realities.

filtr potowkowy

client: EVERYBODY LONDON

FOOD IN PHOTOGRAPHY

Recent years have seen a significant increase in the use of food motifs in advertising and
fashion, particularly in the clothing, accessories, and cosmetics industries. Food in these
advertisements plays a supporting role, creating context and narrative for the advertised
product through semiotic associations.

AKOPERSKA
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TRENDY

What does this mean? Semiotic associations in advertising refer to how food images are
used to create specific meanings and emotions connected with the advertised product, for
example: A luxury handbag placed next to ice cream may adopt characteristics of the
dessert, such as pleasure. A watch surrounded by martini ingredients may suggest
sophistication and exclusivity. What we eat says a lot about our lifestyle, values, and social
status, and food becomes a way of self-expression. These associations aim to influence
consumer perception of the product, often in subtle and subconscious ways.

Certain food products gain particular popularity in advertising and social media:
e Butter is often presented as a symbol of luxury and comfort (e.g., at Mandel brand)
e Heirloom tomatoes symbolize authenticity and high quality (e.g., at Loewe)

During difficult economic times, people often seek small pleasures. This trend can be seen
as a contemporary equivalent of the "lipstick index" - an economic theory stating that
during a recession, sales of small luxuries increase. However, these types of advertising

trends are increasingly ephemeral and quickly replaced by new ones.

STILL LIFE

Product "still life" photography draws inspiration from classic painted still lifes, while

reinterpreting them in a modern way. This trend combines precision in composition,
sophisticated lighting, and deep symbolism, creating images with extraordinary aesthetics
and narrative depth. A key role in this process is played by set designers, whose work
becomes as important as the photographer's skills. Their task is to create thoughtful
arrangements that go beyond simple object presentation. Set designers experiment with
unusual combinations of objects, textures, and colors, creating intriguing visual metaphors.
They use both everyday objects and specially prepared elements.
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TRENDY

SUMMARY

The photography trends we've discussed open up many creative possibilities for us.

| encourage you to boldly experiment and adapt these trends to your own photographic
productions. Don't be afraid to combine different trends or create your own
interpretations. Innovation often emerges at the intersection of different styles

and techniques. Each trend can teach you something new about photography. Experiment

with different styles to expand your skillset. Use trends as inspiration, but always try
to add something of your own to them. Your unique perspective is what will make your
work stand out.

Present trends to clients by explaining how they can strengthen the brand or product

message. Nevertheless, maintain style consistency with the brand - its character, branding,
or target audience. Cool flash shots might not suit a luxury supplement brand, but high
contrast or ultra-minimalist shots might. Adapt, don't copy - adjust trends to the brand's
DNA and propose them gradually and with sensitivity. Find common ground between
current trends and the client's values and aesthetics.

The best photographs emerge when a creator can balance trends with their own vision
and the needs of the client or brand. Let these trends inspire you to create unique,
memorable images that not only follow fashion but also bring something new to the
world of photography. | wish you satisfaction in discovering new possibilities.
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AKOPERSKA

2H - 1:1 ONLINE CALL

MEET: ONLINE WORKSHOP
PHOTO CONTENT 2.0

YOUR PRICE: 890 PLN
INSTEAD OF 990 PLN—

BOOK WITH A SPECIAL PRICE

INDIVIDUAL ONLINE WORKSHOP

PHOTO

CONTENI2.0

ONLINE WORKSHOP

COMMERCIAL PRHOTOGRAPHY
PRODUCT & LIFESSYLE

ROSEBAY

MORE



https://easl.ink/5gB3f



https://www.instagram.com/ALICCCJA
https://www.instagram.com/ALICCCJA
https://www.tiktok.com/@alicccja
https://www.tiktok.com/@alicccja
http://akoperska.com/SKLEPONLINE
http://akoperska.com/SKLEPONLINE
http://akoperska.com/CONTACT

